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BUILDING A VIABLE BRAND
DIGITALLY IN TODAY’S

MARKETPLACE

In today’s digital era, building a
brand goes far beyond just creating
a logo or catchy tagline. It’s about
crafting a compelling narrative,
establishing a strong online presence,
and continuously engaging with your
audience. 

With the digital marketplace more
crowded than ever, how can one build
a viable brand that stands out and
resonates with its audience? Here are
key strategies to consider:

Understand Your Audience
The foundation of any successful
brand is a deep understanding of its
target audience. Who are they? What
do they need? What do they value?
Use digital tools like social media
analytics, surveys, and search data to
gain insights into your audience’s
preferences and behaviors. Tailoring
your brand to meet the specific needs
and desires of your audience can
create a deeper connection and
loyalty.
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Create a Strong Brand Identity
Your brand identity is more than your visual aesthetics;
it’s the essence of what your brand stands for. This
includes your brand's voice, tone, messaging, and the
emotions you want to evoke. In the digital realm, this
extends to your website design, social media profiles,
content, and all visual elements. Ensure consistency
across all platforms to build brand recognition and trust.

Leverage the Power of Content Marketing
Content is king in the digital world. Develop a content
marketing strategy that provides value to your audience.
This could be through informative blogs, engaging
videos, insightful podcasts, or dynamic social media
posts. High-quality, relevant content can attract and
retain a clearly defined audience, ultimately driving
profitable customer action.

Optimize for Search Engines
Search Engine Optimization (SEO) is crucial for making
your brand visible in the digital space. Use relevant
keywords, create quality content, and optimize your
website’s user experience to improve your search engine
rankings. Being easily discoverable online is essential for
building your brand.

Engage on Social Media
Social media platforms are powerful tools for building
and promoting your brand. They provide a way to
engage directly with your audience, receive feedback,
and build a community around your brand. Be active,
post regularly, and use these platforms to show your
brand’s personality and values.

Utilize Influencer Partnerships
Partnering with influencers can be an effective way to
reach new audiences. Choose influencers whose followers
align with your target market and who embody your
brand values. Influencer marketing can increase brand
awareness and credibility.
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Analyze and Adapt
Digital branding is not a set-it-and-
forget-it process. Continuously
analyze your strategies’ effectiveness
using digital analytics tools. Be
prepared to adapt and evolve your
approach based on what the data
tells you about your audience’s
preferences and behaviors.

Building a brand in today’s digital
world requires a strategic blend of
audience understanding, strong brand
identity, quality content, SEO
optimization, social media
engagement, and adaptability. 

By focusing on these areas, businesses
can create a digital brand that not
only attracts attention but also builds
lasting relationships with its audience.
In the ever-evolving digital
marketplace, staying agile and
responsive to change is the key to a
brand’s viability and success.
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Angela Ficken: Pioneering
Psychotherapy in the Heart of

Boston
Photo credit: Elyse Pono

In the city of Boston, where the pace of life rarely
slows down, Angela Ficken is the therapist and
coach that helps so many people thrive when feeling
the pressures of everyday life. As a seasoned
psychotherapist, her work has had a profound
impact on the lives of countless individuals seeking
mental wellness and resilience. This feature shares
the journey, expertise, and influence of Angela
Ficken in the world of psychotherapy.

The Journey to Psychotherapy
Angela’s path to becoming a distinguished
psychotherapist in Boston is a story of passion,
dedication, and continuous learning. Driven by a
desire to understand the human mind and help
others navigate their mental health challenges,
Angela embarked on a journey that would see her
emerge as a highly respected figure in her field.

Her academics at Northeastern University and
Boston College, and professional pursuits in
psychotherapy have equipped her with a
comprehensive understanding of various mental
health issues, ranging from anxiety and depression
to stress management and coping mechanisms. It's
this knowledge, combined with her innate
compassion and empathy, that has made her a
sought-after psychotherapist in Boston.

Expertise in Psychotherapy
Angela’s expertise lies in her holistic approach to
mental health. She understands that each
individual's journey is unique and requires a
personalized strategy. Her methodology is not just
about addressing the symptoms but getting to the
root of the issues, fostering long-term healing and
wellness.
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Her sessions are known for their empathetic and non-judgmental nature, creating a safe space where clients feel heard
and understood. Angela’s expertise in cognitive-behavioral therapy (CBT), mindfulness techniques, and stress reduction
strategies has been particularly impactful in helping clients navigate the complexities of their mental health.

Impact on the Boston Community
The impact of her work extends far beyond her therapy room. She has become a vital part of the Boston community,
offering not just individual therapy sessions but also workshops aimed at promoting mental health awareness and
wellness.

Her efforts have been particularly noteworthy in destigmatizing mental health issues within the community. By openly
discussing mental health and its importance, she has helped countless individuals in Boston recognize the value of
seeking help and embracing therapy.

A Voice for Mental Health Awareness
Angela is more than a psychotherapist; she's an advocate for mental health awareness. Her contributions to various
publications, blogs, and public forums have been instrumental in spreading knowledge and understanding about mental
health. She frequently shares insights and practical tips on managing stress, anxiety, and other mental health
challenges, making her a trusted voice in the field.
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Adapting to Changing Times
In a world where mental health needs are constantly evolving, Angela has shown remarkable adaptability. She has
embraced new methodologies and technologies to ensure her clients receive the best possible care. Her adaptability
was particularly evident during the COVID-19 pandemic, where she seamlessly transitioned to virtual therapy
sessions, ensuring uninterrupted support for her clients.

Looking Ahead: The Future of Psychotherapy with Angela Ficken
As Angela looks to the future, her commitment to enhancing the mental well-being of the Boston community remains
unwavering. She continues to explore new approaches and techniques in psychotherapy, constantly evolving her
practice to meet the changing needs of society.

Angela's contribution to psychotherapy in Boston and beyond is immeasurable. Her dedication to her clients, her
expertise in the field, and her role as a mental health advocate make her a pivotal figure in the landscape of mental
wellness. For those navigating the challenges of mental health, she offers not just therapy but a journey towards
healing and empowerment.

Connect with Angela: ProgressWellness.com.
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Jennifer Dawn: Cultivating Success, One
Business at a Time
Photo Credit: Jennifer Dawn

In the often tumultuous world of business coaching,
Jennifer Dawn stands as a guiding light. With a career
dedicated to nurturing the growth of entrepreneurs and
businesses, Jennifer has established herself as an authority
in business coaching. 

Her forthcoming book, "The Apple Stand," is anticipated
as a guide of wisdom for aspiring and established business
professionals. This feature dives into her journey, coaching
philosophy, and the insights offered in this literary
offering.

The Path to Coaching Excellence
Jennifer's journey to becoming a renowned business coach
is as inspiring as instructive. With a blend of
entrepreneurial experience and a passion for coaching, she
has carved out a niche in the competitive world of
business coaching. Her approach, characterized by
practical advice and empathetic mentorship, has helped
numerous entrepreneurs transform their visions into
thriving realities.

Her background, which includes navigating the highs and
lows of running businesses, provides her with a deep
understanding of her clients' challenges. This experience
has been instrumental in shaping her unique coaching
methodology, which is result-driven and compassionate.

Philosophy of Empowerment
The belief in empowerment is at the heart of Jennifer's
coaching philosophy. She advocates for a style of
leadership that encourages self-discovery and
independence among business owners. Her coaching
sessions are about providing solutions and equipping
entrepreneurs with the tools and mindset to find these
solutions themselves.
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Her philosophy extends beyond business strategies. Jennifer emphasizes the importance of work-life balance,
mental well-being, and personal growth as integral components of business success. This holistic approach has
earned her accolades and a loyal following in the business community.

"The Apple Stand": A Metaphor for Business Success
"The Apple Stand," Jennifer's upcoming book, promises to distill her years of coaching expertise into an accessible
and engaging read. The title, a metaphor for starting small and dreaming big, reflects her pragmatic yet optimistic
outlook on business.

The book is poised to offer a blend of personal anecdotes, success stories, and actionable strategies. It is designed
to be a roadmap for entrepreneurs at various stages of their journey – from just starting to seasoned veterans
seeking to rejuvenate their businesses.

Readers can expect to find chapters on identifying market opportunities, effective financial management, building
a cohesive team, and creating a sustainable business model. More than just a business guide, "The Apple Stand" is
set to be a source of inspiration and a testament to the power of perseverance and strategic planning in business.
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Impacting the Business World
Jennifer's impact on business extends beyond her coaching sessions and public speaking engagements. Her insights
and strategies have been featured in numerous business publications, making her a well-respected voice in the
industry.

As she gears up for the release of "The Apple Stand," there is a palpable sense of anticipation among her followers
and the business community. The book is not just seen as another business manual but as a culmination of
Jennifer's life's work and experiences, offering a unique perspective on achieving business success.

Jennifer's journey as a business coach and author is a testament to the transformative power of effective
mentorship and strategic guidance. With "The Apple Stand," she is set to solidify her position as a luminary in
business coaching, offering a beacon of knowledge and inspiration for those looking to navigate the complex
terrain of entrepreneurship. Her work continues to inspire and equip business owners to achieve their goals and
redefine what success means in the modern business landscape.

Connect with Jennifer Dawn at JenniferDawnCoaching.com.
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STRUT YOUR WAY TO
SUCCESS: EXPERT CAREER

TIPS IN FASHION
MARKETING

In the ever-evolving world of fashion marketing,
making your mark requires more than just a keen
eye for style and trends. It demands creativity,
strategic thinking, and an unwavering passion for the
fashion industry. For those aspiring to start a
business or a career in this field, here are expert tips
and insights that can pave your path to success.

Understanding the Fashion Marketing Landscape
Fashion marketing is a dance of promoting fashion
brands and products. It's about understanding not
just fashion but also consumer behavior, market
trends, and digital marketing strategies. To excel,
one must be adept at various skills, from visual
merchandising and branding to digital content
creation and analytics.

Tip 1: Cultivate a Strong Foundation in Marketing
Fundamentals

Begin with a solid understanding of core marketing
principles. This base includes knowledge of market
research, consumer behavior, branding, and digital
marketing strategies. A degree in marketing, fashion
merchandising, or a related field can provide a
valuable foundation, but don't stop there. Continually
update your knowledge to stay ahead in this fast-
paced industry.
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Tip 2: Develop an Eye for Fashion Trends
Fashion marketing professionals must have
their fingers on the pulse of the latest fashion
trends and consumer preferences. This
knowledge involves following fashion shows
and designer collections and understanding
the cultural and social factors that influence
fashion trends. Keep an eye on street fashion,
social media, and fashion influencers to stay
ahead of the curve.

Tip 3: Master Digital Marketing Skills
In today's digital age, proficiency in digital
marketing is non-negotiable. This includes
skills in social media marketing, content
creation, SEO, email marketing, and e-
commerce. Understanding how to leverage
digital platforms to reach and engage your
target audience is crucial.

Tip 4: Build a Robust Professional Network
Networking is critical in the fashion industry.
Attend fashion events, join professional
associations, and connect with industry
professionals on platforms like LinkedIn.
Building a robust network can open doors to
job opportunities, mentorship, and
collaborations.

Tip 5: Gain Practical Experience
Hands-on experience is invaluable.
Internships at fashion houses, marketing
agencies, or retail companies can provide
practical insights into the industry's workings.
These opportunities allow you to apply
theoretical knowledge in real-world settings
and build a portfolio of work that can
impress future employers.
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Tip 6: Develop Strong Communication
Skills

Effective communication is the backbone
of marketing. Hone your skills in both
verbal and written communication.
Articulating ideas clearly, writing
compelling content, and creatively
presenting concepts are essential skills in
fashion marketing.

Tip 7: Embrace Creativity and
Innovation

Fashion marketing thrives on creativity
and innovation. Whether developing a
groundbreaking campaign or finding new
ways to engage customers, being creative
sets you apart; don't be bold; think outside
the box, and propose bold ideas.

Tip 8: Stay Resilient and Adaptable
The fashion industry is known for its fast
pace and constant change. Staying
adaptable, resilient, and open to learning
is vital. Be prepared to face challenges
head-on and adapt to the ever-changing
landscape of fashion marketing.

A career in fashion marketing offers a
thrilling journey for those passionate
about fashion and marketing. It's a field
where creativity meets strategy, and style
intersects with business acumen. By
following these expert tips, aspiring
fashion marketers can strut their way to a
successful and fulfilling career, making
their mark in the dazzling world of
fashion.
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THE SOCIAL MEDIA
CATWALK: MASTERING

ONLINE GROWTH

Social media is the runway where businesses strut their
stuff in the contemporary brand marketing landscape.
It's a platform for showcasing products, crafting
narratives, building communities, and engaging with
consumers personally. Mastering social media is an art,
and with the right strategies, any brand can turn its
online presence into a spectacle of growth and
engagement. This guide walks you through essential
steps to leverage social media for skyrocketing your
brand's online growth.

Understanding Your Platform and Audience 
Each social media channel has its different environment
and audience. With its visually driven format, Instagram
is perfect for fashion and lifestyle brands, while LinkedIn
caters to professional services and B2B markets. Twitter's
fast-paced nature suits brands that want to engage in
real-time conversations. Understanding where your
audience spends their time and tailoring your content to
suit the platform's strengths is critical.

Consistent Branding and Aesthetic
Your social media presence reflects your brand identity,
so it's essential to maintain consistency in your branding
across all platforms. This consistency involves aligning
color schemes, logos, and aesthetics to create a unified
look. Such cohesiveness bolsters brand recognition and
lends a polished and professional touch to your digital
presence. Prioritize high-quality visuals and adhere to a
theme that resonates with your brand's core personality
and values, ensuring a seamless and impactful brand
experience for your audience.
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Engaging and Diverse Content
Content is the heart of social media. A blend of
engaging and diverse content types, from educational
blog posts to exciting behind-the-scenes videos, can
captivate your audience. Interactive content like polls,
quizzes, and live Q&A sessions can foster engagement.
Remember, content that provides value –
entertainment, information, or inspiration – will always
have a more significant impact.

Building Community and Engagement
Social media is not just for broadcasting; it's a
community-building platform. Encourage interaction by
responding to comments, engaging in conversations,
and acknowledging user-generated content—host
contests, giveaways, and campaigns that invite
participation. Building a community around your brand
can transform passive followers into active advocates.

Influencer Collaborations
Influencers are the new-age celebrities of the social
media world. Partnering with influencers aligning with
your brand can help you reach a broader audience.
Choose influencers based on engagement rates and
audience relevance, not just follower count. Authentic
partnerships can lend credibility and extend your
brand's reach.

Leveraging Analytics for Strategy
Analytics offered by social media platforms are a
treasure trove of insights. It's essential to dive into this
data to decipher which content types genuinely engage
your audience, identify the optimal posting times for
maximum engagement, and understand the
demographic makeup of your followers. 

Armed with this valuable information, you can fine-tune
your strategy and content planning, ensuring your
social media efforts are targeted and effective.
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Adaptability and Innovation
The digital landscape is ever-changing,
and keeping up with trends is crucial.
Whether embracing new platform
features, experimenting with emerging
formats like short-form videos, or
adapting to algorithm changes, staying
flexible and innovative is vital for social
media success.

Social media can be powerful and
valuable for brand growth when used
strategically. It requires understanding
your audience, delivering consistent and
engaging content, fostering community,
and adapting to changes. By mastering
the art of social media, your brand can
walk and confidently strut down the
digital catwalk, capturing attention and
achieving sustained online growth.
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Tayelor Kennedy: Navigating
the Beauty World with Precision

and Passion
Photo Credit: Tayler Kennedy

One name stands out as a beacon of expertise
and dedication in beauty and wellness: Tayelor
Kennedy. Armed with a diverse range of
certifications and experiences, she has carved a
niche for herself in the world of aesthetics. From
her early training with industry luminaries to her
contributions as a respected beauty expert and
her love for the outdoors, Kennedy's journey is as
inspiring as it is fascinating.

Tayelor's quest for knowledge and mastery in
beauty and wellness started with a commitment
to excellence. Her journey began under the
tutelage of Yolanda Moore, the CEO of LeMon
MPI, where she honed her scientific knowledge of
micro-pigmentation and color theory. This early
foundation in the technical aspects of her craft
laid the groundwork for a career that would be
defined by precision and skill.

One of Tayelor's significant achievements in
becoming a beauty expert was earning her
aesthetic certification through Christine Valmy
International and The International Dermal
Institute. These renowned institutions are revered
for their commitment to excellence in aesthetics.
Tayelor's pursuit of these certifications reflects
her dedication to staying at the forefront of
industry trends and best practices.

In the initial stages of her career, she worked
alongside Dr. Perricone, a prominent figure in
the beauty and skincare industry. She
collaborated with the Connecticut Teen Pageant
Association, showcasing her talent and passion
for helping individuals look and feel their best.
This experience solidified her place in the
industry and gave her valuable insights into the
transformative power of beauty and wellness.
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Tayelor's journey as a makeup artist took an exciting turn when she had the opportunity to work with the legendary
Pointer Sisters and the iconic rockband Aerosmith. These iconic music acts demanded nothing, but the best, and
Tayelor's expertise and creativity shone through in her work. Her experiences with these global superstars further
reinforced her reputation as a trusted and skilled beauty expert.

Beyond her work with celebrities and industry leaders, Tayelor has shared her knowledge and insights with a
broader audience through her writing. Her contributions have graced the pages of notable publications such as
ThriveGlobal.com, MindBodyGreen.com, Les Nouvelles Esthétiques & Spa, LNEONLINE.com, and Stylemom.com.
Through her articles, she has reached and inspired countless individuals seeking guidance on beauty, wellness, and
self-care.

One cannot fully appreciate Tayelor's story without acknowledging her love for the great outdoors. Currently
splitting her time between Colorado and the Caribbean, she finds solace and inspiration in the natural world. Her
connection to nature complements her work in beauty and wellness and serves as a reminder of the importance of
balance and holistic well-being.
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Tayelor's journey in beauty and wellness is a testament to her unwavering dedication, commitment to excellence,
and deep-rooted passion for helping others look and feel their best. Her extensive training, high-profile
collaborations, and contributions to the industry's knowledge base have solidified her position as a trusted and
respected beauty expert. As she continues navigating the ever-evolving landscape of beauty and wellness, one
thing remains certain: Her expertise and passion will shine brightly, guiding others on their journeys toward beauty
and well-being.

Connect with Tayelor Kennedy at TayelorKennedy.com.
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Q&A with our Editor-in-Chief: 
Kristin Marquet: 

A Trailblazer in Branding, Fashion, and
Female Entrepreneurship

By FemFounder



Kristin, as the force behind Brand Strategy Media (Marquet Media, LLC), what inspired you to bridge the gap
between branding and fashion?

My passion has always been at the intersection of branding and fashion. Fashion is not just about clothes but
storytelling, identity, and expression. At Brand Strategy Media (Marquet Media, LLC), I wanted to help fashion
brands tell their stories, connect with their audiences on a deeper level, and stand out in a saturated market. It's
about bringing a brand's life to life through strategic, creative, and engaging campaigns.

And what about FemFounder? It has evolved into a significant platform under your leadership. Can you share
more about its inception and vision?

FemFounder started as a response to my challenges as a female entrepreneur in the fashion, PR, and branding
industries. I realized that the hurdles I faced weren't unique to me; they were shared by many women in various fields.
This realization sparked the idea for FemFounder – a platform dedicated to empowering women entrepreneurs.

The vision was to create a space where women could find not just inspiration but actionable resources, mentorship,
and a supportive community. We focus on helping women navigate the unique challenges they face in the business
world, including those in fashion, which is known for its competitiveness and dynamic nature.
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It sounds like there's a deep connection between your work at Brand
Strategy Media (Marquet Media, LLC) and FemFounder. How do these
two ventures complement each other?

Absolutely, there's a synergistic relationship between the two. My
experience with Brand Strategy Media has provided invaluable insights
into the power of branding and market positioning, which I bring to
FemFounder. We teach our community how crucial branding is, not just for
products but for personal and business identities.

Simultaneously, the experiences and stories I encounter through
FemFounder enrich my understanding of the evolving market needs and
challenges faced by entrepreneurs. This feeds back into Brand Strategy
Media, allowing us to stay ahead of the curve and offer relevant, impactful
solutions to our clients.

That’s an impressive intertwining of expertise and advocacy. How do
you see these ventures evolving in the future?

Looking ahead, I see Brand Strategy Media continuing to innovate and
lead in the PR and branding spaces, especially in fashion and related
industries. We aim to push the boundaries of traditional branding,
incorporating new technologies and trends to keep our clients at the
forefront.

For FemFounder, the goal is to expand our reach and deepen our impact.
We're exploring new ways to support women entrepreneurs, such as
through enhanced digital platforms, more extensive networking events, and
richer educational content. The core mission will always remain the same –
empowering women to realize their entrepreneurial dreams and succeed on
their terms.



Your forthcoming fashion magazine under the FemFounder umbrella is generating buzz. What can readers
expect?

I'm thrilled about the magazine! It's designed to be more than a fashion publication; it's a fit of style,
entrepreneurship, and empowerment. Readers can expect in-depth features on emerging designers and founders,
insights into the fashion business, personal branding tips, and inspiring stories of female entrepreneurs making a
mark in the fashion world. It must include the modern woman who loves fashion and is passionate about carving
her path.

How have you seen digital branding evolve in your career, especially in the fashion industry?

Digital branding in fashion has undergone a massive transformation. It's moving from traditional advertising to a
more narrative-driven approach. Social media has become a runway for brands to showcase their products, values,
culture, and vision. Influencer collaborations, immersive digital experiences, and sustainability narratives are
shaping the future of fashion branding.

What challenges and opportunities do you see for fashion brands in today's landscape?

The digital landscape offers incredible storytelling and customer engagement opportunities but is also highly
competitive. The challenge for fashion brands is to maintain authenticity while innovating. They must leverage data
and technology to understand and predict consumer behavior while staying true to their brand identities.
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As a seasoned entrepreneur, what advice would you offer to women
venturing into the fashion business?

My advice is to find your niche and stay authentic. The fashion industry might
seem crowded, but there's room for fresh, unique perspectives. Understand
your target audience profoundly and build a brand that resonates with them.
And most importantly, network! The relationships you build can open doors you
never knew existed.

Last, what are the plans for Brand Strategy Media and FemFounder,
especially in the fashion industry?

The future is inspiring! We're expanding our services at Brand Strategy Media
to include more immersive and interactive digital branding solutions for
fashion and fashion adjacent brands. For FemFounder, alongside the
magazine, we're planning workshops specifically tailored for women in the
fashion industry. It's all creating a robust ecosystem that supports and
celebrates women and entrepreneurship in fashion.
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